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Sky Sport Rooftop Tour and Zipline offers unmatchable views this Valentine’s Day  
  

 

Soon you'll be able to tower above the field of dreams with the Sky Sport Rooftop Tour and 

Zipline at Eden Park. The tourism attractions will open to the public for a bird's-eye view of 

one of the most hallowed grounds in sporting history. 

  

Launching in the coming months, the Sky Sport Rooftop Tour and Zipline will offer endless 

thrills at New Zealand’s national stadium. Sky Sport has the carabiners out in force as the 

headline sponsor of the Rooftop Tour and Zipline. 

 

The historic ground has seen two hard-won Rugby World Cup victories and many nail-biter 

test matches featuring the BLACKCAPS. Now punters get to swallow their butterflies, strap 

on a safety harness and walk or fly high above the turf with the wind in their hair. 

 

“Sky delivers sporting thrills and spills 24/7 but being able to add a whole other layer of live 

excitement for sports fans with the Sky Sport Rooftop Tour and Zipline at ‘the Fortress’, was 

an opportunity we just couldn’t let slide,” says Sky Director of Marketing Steve Bayliss. 

 

"We know there are couples out there who make a pilgrimage to every All Blacks or 

BLACKCAPS match, and today we’ve been able to give something back. Simon and Sarah 

declared their undying love on the rooftop for Valentine’s Day, and it was great to be able to 

make it pretty special with a sky-high kind of feeling,” says Bayliss. 

 

Eden Park says the permanent tourism attraction will provide yet another reason to visit 

New Zealand’s national stadium for a unique experience. 

 

“Eden Park is a community asset that is home to 117 years of history and endless 

unforgettable memories. The Sky Sport Rooftop Tour and Zipline will be a popular addition 

to the stadium’s experiences and illustrates the versatility of our product. We are looking 

forward to working with Sky to showcase the view of Tāmaki Makaurau from this rare 

vantage point high above the hallowed turf,” says Eden Park Chief Executive Officer Nick 

Sautner. 

 

“If you want a bird’s-eye view of Eden Park just like our Sky Sport sky-high cameras, then 

go ahead and get ready to book it," says Bayliss.  

 

More information and expressions of interest can be found here. Content from today’s 

Valentine’s Day activities can be found here and further footage is available upon request. 

 
ENDS  

 
 

For more information: 
Greta Lawson 
Communications Manager 
Eden Park 
glawson@edenpark.co.nz 
0212 777 111 

  

M
E

D
IA

 
R

E
L

E
A

S
E

 

https://edenpark.co.nz/experiences/
https://www.instagram.com/stories/skysportnz/
mailto:glawson@edenpark.co.nz


 
 
  

 
 
 
 
About Eden Park 

  
 

Eden Park is New Zealand’s national stadium and a globally iconic arena, located in central Auckland.  
 
Eden Park Trust operates as a statutory not-for-profit body corporate, registered as a charitable trust with the 
Charities Commission. Its objectives are to promote, operate and develop Eden Park as a high quality multi-
purpose stadium for the use and benefit of rugby and cricket as well as other sporting codes and other 
recreational, musical, and cultural events for the benefit of the public of the Auckland region. 
 
Its rich history and profile is unmatched by any other stadium in the country. From its beginnings as a cricket 
ground in 1903, Eden Park became the primary venue for major summer and winter sport in Auckland when 
in 1913, the owner, Auckland Cricket, leased winter use of the ground to Auckland Rugby.  
 
A Deed of Trust establishing Auckland Cricket and Auckland Rugby as the beneficial owners of Eden Park 
was signed in 1926 and has since been enshrined in legislation. Most notably remembered for hosting the 
1987 and 2011 Rugby World Cup Finals, Eden Park remains the home of both Auckland Cricket and 
Auckland Rugby as it has been for more than a century. 
 
Each year, more than half a million sports and entertainment fans from around the world visit Eden Park. The 
stadium successfully hosts sell-out crowds of up to 50,000 on match days and hosts more than 1,000 non-
match day functions per year. 

 


